
TRENT FALLS
REAL ESTATE MARKETING  |  BRAND STRATEGY  |  MARKETING OPERATIONS
Charlotte, NC  |  (704) 834-8045  |  info@normantfalls.com
Open to Atlanta relocation  |  Portfolio: TheSouthBrevard.com
PROFESSIONAL SUMMARY
Real estate marketing manager with 10+ years of experience spanning student housing, lease-ups, property management, luxury brokerage, and development. Builds brand identities, in-house marketing functions, and CRM workflows supporting leasing and sales. Experience managing a $200K annual budget, supervising staff and volunteers, and partnering directly with owners and executives.
SELECTED IMPACT
102+ third-party-managed properties  |  $200K annual marketing budget
99% student-housing prelease  |  Marketing operations supporting 30+ agents
PROFESSIONAL EXPERIENCE
Sutton Capital Group	2025–Present
Marketing & Brand Manager  |  Charlotte, NC
Established brand identities, positioning, and visual standards across residential development, build-to-rent, land, commercial, and Acrew Homes.
Direct marketing for 100+ new-construction homes, a 91-unit build-to-rent community, and luxury townhome projects; develop property and community launch materials.
Led naming, brand guidelines, and marketing materials for Trestle NoDa, a planned 326-unit multifamily development.
Run a one-person marketing department producing websites, investor and development proposals, signage, and renderings; coordinate vendors and develop templates and CRM workflows.
Henderson Ventures	Mar 2023–Jan 2025
Marketing Manager  |  Charlotte, NC
Built the marketing department and HV Media for a luxury brokerage supporting 30+ agents and listings up to $6.5M; supported sister brand Ziba, a luxury hair salon.
Reported directly to ownership, managed a $200K annual marketing budget, and supervised two marketing ambassadors.
Managed agent marketing requests, listing campaigns, lead tracking, CRM automations, and agent education; coordinated in-house photography, video, design, and web services.
Led a Charlotte FC campaign generating 59,000 CRM contacts and grew the brokerage social audience from 8,000 to 16,000.
Faith Chapel	2021–2023
Marketing & Communications Manager
Developed digital marketing and online communications for a congregation of approximately 3,000; managed social content, advertising, SEO, and keyword strategy.
Managed CRM communications and automations; led volunteers delivering campaigns, events, and branded merchandise.
PROFESSIONAL EXPERIENCE CONTINUED
Bottom Line Property Management	Jan 2019–May 2020
Marketing Manager
Managed marketing for 102+ third-party-managed properties spanning affordable and luxury housing, single-family rentals, and multifamily communities.
Communicated directly with property owners and partnered with the COO and leasing teams on property positioning, lead tracking, automated follow-up, and leasing priorities.
Developed property websites, digital listings, social content, investor presentations, and leasing collateral; tracked monthly marketing budgets.
Lenox Development Group	2018–2019
Marketing Media Coordinator, Contract
Supported marketing for commercial and mixed-use developments, including Lenox Salons, Southend Village Lofts, and Blakeney Commons.
Developed branding, websites, and leasing materials for 100+ commercial salon suites; communicated property positioning and leasing opportunities.
PeakMade Real Estate	Sep 2017–Jan 2018
Leasing & Marketing Manager, Lease-Up  |  Valley Falls Apartments | Spartanburg, SC
Helped build the leasing and marketing team for a 200-unit lease-up; supervised three leasing consultants and implemented company leasing and marketing processes.
Streamlined tours, prospect follow-up, outreach, and marketing coordination; managed listing content, photography, and vendor assets.
Kenney Companies	2014–2017
Leasing Consultant / Marketing Intern  |  Cullowhee, NC
Helped reposition an underperforming student-housing property with 217 units and 455 beds through rebranding, prospect outreach, and resident engagement; contributed to 99% prelease.
Developed resident events and retention initiatives; conducted competitor shops and built relationships with local businesses, Chambers of Commerce, and WCU athletics and student affairs.
Supported website and logo rebranding, print collateral, and social media management.
TECHNICAL SKILLS
Property and Leasing: Yardi, RealPage, Entrata, Rently, MLS, Follow Up Boss, Luxury Presence
CRM and Analytics: HubSpot, Salesforce, Google Analytics, Tag Manager, Search Console, Looker Studio, Google Ads, Meta Ads Manager, SEO, email and AI workflow automation
Web and Creative: WordPress, Elementor, Wix, Squarespace, Canva, Adobe Creative Suite, Premiere Pro, Final Cut Pro, CapCut, drone and site visualization
Operations: Asana, Trello, Notion, Slack, Microsoft Office, budget forecasting, investor and proposal presentations
EDUCATION
Western Carolina University
Communication degree in progress | 9 credit hours remaining | Leadership minor completed





